Tourism represents an appropriate phenomenon of the modern civilization. In practice it already takes noticeable place, because it is considered for one of the most massive occurrences ever in the history of the human existence. It is easier to recognize its practical features than to interpret it from a scientific point of view. Exactly this difficulty presents a challenge for its analysis. It has been analyzed from different aspects, and also all the fundamental and applicative research is made in the same way.
Introduction
With the increase of the living standards of people, free cash and free time, tourism is beginning to gain in importance in the world scale. More and more people are involved in tourism movements, so that tourism becomes a massive phenomenon. The term foreign tourist means a person with permanent residence outside of the Republic of Macedonia, who temporarily stays in the country and spends at least one night in a hotel or in another type of accommodation for tourists. Tourism in a country depends on the attendance of tourists in it, and thus improves the economy in that state. The effects that are arising from the foreign tourists are important for one economy. Above all, it is about the multiplicative effects. Namely, with the arrival of foreign tourists there are many positive effects on the economy of the host country. The tourist consumption respectively of foreign tourists or the funds that they are spending in that country are circulating in the economy but also and are multiplied.
Specifics of the tourism market
The appearance of tourism, particularly its treatment as an economic phenomenon is associated with the creation of the tourist market. In order to have further information and precisely to acknowledge its essence and specifics, first the general definition that explains the term market should be noted. In the economic literature, there are numerous definitions of the market as an economic category. Without going into a detailed analysis of the different definitions of the market, the one in which the market is defined as "a set of relationships and phenomena between supply and demand in a certain area and in a certain time where taking the role of claimants appear buyers who have the cash and they need products offered by vendors that are on the supply-side" can be singled out.
From this general, leading definition of category market, a definition for a tourist market can be learnt. The tourism market is a created space in which participants meet, intermingle and in a specific way link and mutually determine the tourist offer and the tourist demand. Tourism market always assumes the presence of two market sides, because of the inexistence only of one of them disables the existence of the market relations. "So, the tourism market represents a sum of relationships and phenomena that occur between the tourism offer and tourism demand in order to exchange tourism product at a market price.
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This framework definition includes the following constituent elements:
 Tourist offer and tourist demand, i.e. Subjects of the tourism market  Tourist product i.e. subject to exchange in tourist market  Price at which the tourism product is marketed.
There are many specifics but as most significant features of the tourism market the ones below are pointed out:
 The tourist offer is created by numerous content and space separated activities that meet the hospitality needs of the single user of the tourist service at different times. As necessity is the need of spatial and temporal synchronization of all participants in the tourist offer.  Seasonality is a characteristic typical of the tourism market, and general, tourism market is functioning during the winter and summer tourist seasons;  Because of the non-transferability of the tourist resources, the direction of movement of the tourism product of the tourism market is opposite to the direction of movement of goods on the tourism market. More precisely, tourism demand is the one that heads and moves on to the tourist offer, rather than the opposite classic direction  The process of tourist services are carried out simultaneously with the process of using them, so there is no possibility of their storage during the low intensity of tourism demand  As a result of the geographical distance of the tourist offer and demand, are resulting in specific forms of organization and mutual respect of both sides of the tourism market  The tourism market shows a great resilience to economic barriers that contribute to greater liberalization of tourist movements  The tourism market is very susceptible to the influence of factors of non-economical nature.
Dimensions of the tourism market
The scope and the dynamics of tourism consumption in the international and domestic tourist turnover show that the dimensions of the tourism market are very large and that they permanently expand. The world tourism market specifically has extended in the period after the Second World War, when the massive tourism character comes to full expression. Quantitative insight into the dimensions of the tourism market in worldwide will fully get into the next part of this study, to analyze the current problems of development of international tourism. In regards to the dimensions of the domestic tourism, below quantitative data is already given. Based on existing national statistics, it can be | 60
concluded that domestic tourism in most countries has broad dimensions, and that the activities of the tourism economy, oriented towards meeting the needs of domestic tourists, represent important economic activities in those countries. Depending on that if the tourist trade takes place within the country out of its borders, differs international and domestic tourism market.
The tourism industry in the Republic of Macedonia
Tourism, as a social and economic phenomenon, or economic activity is permanently exposed to constant and powerful changes which are constantly evolving.
However, a large number of people who are staying in those tourist destinations, in addition to positive business results, are leading to certain animal communities, cultural and social consequences which are causing a need for review on the basis of modern tourism. Therefore, for the rapid development of the tourism, the general changes in social structure and social reduced are rising to new observations of tourism.
The number of foreign tourists in Macedonia
When talking about foreign tourists, actually it is spoken about the arrival of the tourists coming from outside Macedonia (incoming tourism). In the table below, the number of the arrival tourists in Macedonia is presented.
Innovative Issues and Approaches in Social Sciences, Vol. 9, No. 2 | 61 Innovative Issues and Approaches in Social Sciences, Vol. 9, No. 2 | 65 As in the previous tables, here it can also be mentioned that the number of foreign tourists in Macedonia has increased in the period from 2008 to 2014. The total number of all regions in 2008 was 254 957 and in 2014 it was 425 314. The largest number of foreign tourists in all this years is expressed in the region of Skopje with more than 100 000, while the lowest number is expressed in the Northeast region with less than 5 000 tourists.
Number of nights spent by foreign tourists in Macedonia It is not important only the attendance by foreign tourists in Macedonia, but also of great importance are the nights spent in this country, because with that the country itself has a profit from it, and this is improving and developing the accommodation capacities too. From the included regions it can be seen that in 2008 the number of overnight stays of foreign tourists by regions is 587 447, and it is much smaller than 2014, with a total number of 922 513 tourists. The most visited region is Skopje, while with a lowest number of foreign tourists is the Northeast region with an average around 4000 tourists took in all 7 years.
Conclusion
As a phenomenon of the new era, tourism is becoming more and more important for the Macedonian economy as well. Having this in mind, and after consulting the relevant statistics it can be concluded that this field is of utmost importance for Macedonia. The development and investments in tourism are more than needed in order to attract more tourists and to have that multiplication effect in the economy. One of the possibilities in that manner is to start cooperation with both national and international parties which are heavily involved in this field and to work together to establish well known product(s) by which Macedonia will be known for. Having this in mind, and after referring to the important forms of tourism that Macedonia can offer, it is very clear that the road to success will be
